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9M / 07 : STRONG PERFORMANCE

Fx adjusted sales growth in 9M / 07 at 6.9% (4.7% ac tual)

Strong operating leverage: EBITDA up 14% to € 219m,
EBIT up 22% to €162m 

Fx adjusted sales growth in Q3 / 07 at 7.2% (5.2% ac tual)

Optimistic for full year guidance 2007
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SALES GROWTH IN BOTH DIVISIONS ABOVE PEERS

2 Tier 1 group defined as: Givaudan, IFF
1 Fx adjusted

Recent sales growth outperformance 1 Sales growth by Divisions 1
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OUR STRATEGY PAYS OFF

THE POWER OF „AND”
THE APPEAL OF OUR 
PRODUCTS AND 
TECHNOLOGIES

INDISPENSABLE
- CORE LISTS 

- EMERGING MARKETS

BOLD
OUR UNMISTAKABLE WAY 
OF DOING THINGS

Ytd share of sales

> 30%

Growth rate

+ 9%
Share of sales

40%

� Share of „AND” products > 40% in F&N, 
< 30% in S&C

� Bolt-on acquisitions and collaborations 
strengthen technological expertise and are 
beginning to show results 

� Examples for new „AND” products: 
SymMollient®, Hydromoist L, Hydromoist O 

� S&C sales growth with Top 10 
customers + 12%

� Positive news on core list positions 
expected in 2008 

� EBIT margin of 16.3%
� “Leading” EBITDA margin
� Constant headcount

+ 6.9% growth 

EBIT-increase

+ 22%
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18%

7%9%
7%

39%

16%

4%

EMERGING MARKET SALES ARE AS SIGNIFICANT AS 
WESTERN EUROPE SALES

� Fx adjusted sales growth in 
Emerging Markets up to 15.9% 
(Africa/Middle East) 

� Asia Pacific largest share within the 
emerging markets

� In F&N, emerging market sales are 
exceeding sales in mature markets 
already – strong growth in Eastern 
Europe

Sales split 9M / 07

Western
Europe

Africa /
Middle East

North 
America

Asia/
Mature 
markets

South America

Eastern
Europe

Asia /
Emerging
markets

Mature markets Emerging markets
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NEWS
� Examples of prestigious Fine Fragrances wins in Q3 / 07 : 

Esprit/Coty „Connect for Her“, Guerlain „L‘instant magic “, 
Procter & Gamble „Ghost Anticipation“

� Major brief (household) on new core list won in North 
America

� Symrise established Perfumers’ Academy to nurture its most 
important talents 

� Consumer research centre in Singapore opened in order to  
expand global market research activities

� Acquisition of Steng, Aromatics and Unilever business
underline bolt-on acquisition strategy to enhance techno logy 
and broaden skills

� Corporate Social Responsibility (CSR) activities pay of f:  
L‘Oréal chose Symrise as one of eight suppliers to te st a 
new assessment system for raw materials
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FINANCIALS 
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Q3 / 07 - OVERVIEW

Sales

EBITDA 1

� Fx adjusted growth of 7.2% 
� S&C main driver
� Confirms our outlook

� EBIT + € 7.5m yoy
� EBIT margin reaches 17.1% (+1.5 ppts)

Note:
1 In Q3 / 06 adjusted for restructuring expenses
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9M / 07 – EBIT UP 22%, EBITDA UP 14%

Sales

EBITDA 1

� Fx adjusted growth of  6.9%
� Divisional fx adjusted growth rates:  

• F&N 5.2% 
• S&C 8.5% 

� EBIT + € 29m yoy
� EBIT margin up from 14.0% to 16.3% 

Note:
1 In 9M / 06 adjusted for restructuring expenses
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MARGIN DEVELOPMENT BY DIVISIONS

EBIT margin development by Division (in %)

1 fx adjusted
2: Tier 1 group defined as: Givaudan, IFF
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COMMENTS ON FINANCIAL EXPENSES

� Interest expenses affected by fair market value adj ustment of Swaps 
(€ 4.1m) and fx effects from intercompany loans (€ 9.5m )

� “Underlying” financial expenses at € 29m, thereof € 21 m cash interest

Financial expenses (in € m)

9M / 06 9M / 07

75.8

42.4

Interest

One-off items13.5

28.9
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COMMENTS ON TAX DEVELOPMENT

� For 9M / 07, our tax rate is at 29% due to certain one-off items:

• German tax reform 2008 leads to positive one time e ffect of approx. 
€ 17m in Q3, partially offset by one-off charges of approx. € 8m

• Full year guidance 2007 on P&L tax rate is approx. 31%

• Cash tax outflow will be approx. € 20m in 2007 

� Going forward, P&L tax rate will be between 33%-34%  based on 
existing rates and profit profile 

� Cash taxes 2008 / 2009 will be approx. € 15m lower e ach year than 
P&L tax 
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UNDERLYING EPS CALCULATION FOR 9M / 07

€’m  

Profit before tax 119.3

Add recipe amortization 26.5

Add non-interest finance charge 13.4
_____

Adjusted profit before tax 159.2

Underlying tax rate 58.9

_____

Adjusted profit after tax 100.3
_____

Adjusted EPS 84.9 c                                                       
_____
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2007 WILL BE A VERY SUCCESSFUL YEAR FOR SYMRISE

Symrise Outlook 2007 - update -

� Sales growth at the upper end of the forecasted 5%-6%

� EBITDA at or above 21%, EBIT above 15%

� CAPEX of ~ € 35-40m

� Working Capital increase of ~ € 30m

� Cash interest of ~ € 30m

� Cash tax of ~ € 20m

� Free cash flow of  > 10% of sales 1

Dividend payout between 30% to 35% of net income

1 Pre MPP, pre acquisitions
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SYMRISE´S INVESTOR RELATIONS TEAM

PLEASE DO GET IN TOUCH WITH US:

SYMRISE AG
An der Welle 8
60322 Frankfurt, Germany

Alexander Kleinke Vice President Investor Relations
Tel. +49 - (0)69 – 7593 - 7697
Fax +49 - (0)5531 - 90 - 49130
alexander.kleinke@symrise.com

Dr. Andrea Rolvering Senior Manager Investor Relations
Tel.: +49 - (0)69 - 7593 - 7594
Fax: +49 - (0)5531 - 90 - 49994
andrea.rolvering@symrise.com
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APPENDIX
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9M / 07 – KEY BALANCE SHEET INFORMATION

Equity ratio (in %)

35.1
30.5

Dec 31, 2006 Sep 30, 2007

Working capital (in % of sales)

Sep  30, 2006

30.6

June 30, 2007

32.9

Sep 30, 2007

32.9
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This document contains forward-looking statements, which are based on the 
current estimates and assumptions by the corporate management of Symrise 
AG. Forward-looking statements are characterized by the use of words such 
as expect, intend, plan, predict, assume, believe, estimate, anticipate and 
similar formulations. Such statements are not to be understood as in any way 
guaranteeing that those expectations will turn out to be accurate. Future 
performance and the results actually achieved by Symrise AG and its affiliated 
companies depend on a number of risks and uncertainties and may therefore 
differ materially from the forward-looking statements. Many of these factors 
are outside Symrise’s control and cannot be accurately estimated in advance, 
such as the future economic environment and the actions of competitors and 
others involved in the marketplace. Symrise neither plans nor undertakes to 
update any forward-looking statements.

DISCLAIMER 


